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Social Network Sites (SNS) 

SNS + blog, 4th most popular internet acEvity  

                                        

                 

200 million users 

41 million users 

30,000 IBM users, 1st year 

125 million users 



SNS at work 

•  51% employees visit SNS at least once per day 

•  For both professional and personal purposes 
•  Companies further embrace social media at work 

•  Work‐related benefits 
•  Awareness of colleagues 
•  Stronger working relaEonships 
•  Reach out to employees that they don’t know 

•  BeUer producEvity? 



Privacy Challenges  

•  Employees 
• Mixing personal and professional spheres 
•  Peer pressure  
•  Social undermining 

•  Employers 
•  Security risks 
•  Inadvertent disclosure of confidenEal info 



Design Challenges 





LegiEmacy  


